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By School of Management 

The School of Management recently conducted a comprehensive workshop for BBA students 

specializing in Digital Marketing. This hands-on learning experience was specifically designed to 

bridge the gap between classroom theory and industry practice, providing students with practical 

exposure to cutting-edge digital marketing tools and strategies. 

Workshop Focus 

The workshop centered on providing students with actionable knowledge of contemporary digital 

marketing practices. Through a carefully structured curriculum, participants gained practical 

experience with essential digital marketing components that drive business success in today's 

digital-first economy. 

 

Key Learning Areas 

The workshop curriculum encompassed the full spectrum of digital marketing disciplines, 

including: 

Search Engine Optimization (SEO) techniques that help businesses achieve higher visibility in 

search engine results, covering both on-page and off-page optimization strategies. 

Digital Marketing Workshop: Practical Skills for 

the Modern Marketplace 



Social Media Marketing approaches across various platforms, teaching students how to craft 

engaging content, build community, and leverage platform-specific features to maximize reach 

and engagement. 

Content Marketing frameworks for creating valuable, relevant content that attracts and retains 

clearly defined audiences while driving profitable customer action. 

Email Marketing strategies for building subscriber lists, designing effective campaigns, analyzing 

performance metrics, and implementing automation for improved customer journey management. 

Pay-Per-Click (PPC) Advertising fundamentals, including keyword research, ad copywriting, bid 

management, and campaign optimization across search and display networks. 

Web Analytics implementation and interpretation, with hands-on experience using industry-

standard tools to measure performance, identify trends, and make data-driven marketing decisions. 

Practical Application 

The workshop distinguished itself through its highly interactive approach. Industry practitioners 

shared real-world case studies that illustrated successful digital marketing campaigns across 

various business sectors. These examples demonstrated how integrated digital strategies drive 

customer engagement, increase conversion rates, and build enduring brand equity. 

Students participated in live projects that required them to develop comprehensive marketing 

strategies and implement them using professional tools including: 

 Google Analytics for tracking and analyzing website traffic 

 SEMrush for competitive analysis and keyword research 

 Canva for creating compelling visual content 

This practical application component ensured students gained confidence in using industry-

standard platforms while developing the analytical thinking necessary for digital marketing 

success.  

 



Educational Impact 

The workshop represented an important educational initiative that enhanced our BBA Digital 

Marketing specialization by providing students with the practical skills increasingly demanded by 

employers. By experiencing the real-world application of digital marketing principles, students 

gained valuable insights that will serve them well as they prepare to enter this dynamic and rapidly 

evolving professional field. 

 


